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1 The International Bodies and their Regulations and Guidelines

The graphic, industrial and interior design professions are represented at
international level by three main organisations:

The internaticnal bodigs International Council of Graphic Design Associations {lcograda)
. International Courncit of Societies of Industrial Design (CSID}
International Federation of Interior Architects/Designers (IFI)

Purpose of this booklet They have jointly prepared and published separate regulations and
guidelines for the conduct of international design competitions, international
competitions for students of design, and international design award
schemes, which have been brought together in this bookdet. The
ragulations and guidelines are preceded by explanatory comments o help
organisers and promaters, as well az designers and others submitting work
for selection, to understand them and 1o apply them effectively. This
booklet also hag the objective of stirmilating a wider and more informed
interest in design competitions and award schemes.

Further advice The Secretariat of icograda, ICSID or IFl will be glad to advise organisers
on tha formulation of conditions and rules for competitions or award
schemas, on the selection of judges, and on the prizes or awards 1o
be offared.

2 General Considerations

the alternatives o compatitions The normal, and usually the most sconomical, way of resaolving a design
problem is through a contract for the services of carefully chosen
dasigners or a design teamn, and through close contact and collaboration
between client and designers.

The value of competitions But there are occasions when the organisation of an intermational
. competition makes good sense. ldeas may be obtained from designers with
whom the organiser might not otherwise have had contact, a design
problem with international aspects may attract the right sclution from the
international community of designars, and useful publicity may be obtained
for arganisers and designers.

Award schemes Award schemes differ from competitions in that they are aimed at evaluating
and recognising existing work. They have the purpose of illustrating and
detining today’s deslgn standards, and of disclosing trercds which will
influence the designs of the future.

Need for planning and hard work Organisers of design competitions and award schemes should, hawever,
1ake into account the considerable amount of planning, hard work, and
expenditure which will usually be needad 16 produce successiul results,

3 Why Hegulations and Guidelines?

Regulations to be strictly observed  The regulations must be observed without exception in order to receive the Appgndices 1-3!

approval and endorsement of the intemational design organisations. introduction
Ghuidelines may be applied The guidelines should be considered carefully and applied as far as Appendlx 1;
more flexibly _ possible, but they are not mandatory and thersfore allow for some flexibility  introduciion

to suit the special needs of organisers: Clausss in the guidelines nead not
therefore be observed if they are not considered applicable in a
particular case. -

Terminology . it is recommended that any material which is circulated or published should
refer to ‘terms, ‘conditions” and/or ‘rules’ rather than ‘regulations’ or 'guide-
lines” {o distinguish them from the regulations and guidelines of the interna-
Honal organisations contained in this booklet.



4 Competitions for Professional Designers - Open or Limited?

Opsn competitions The organisers of an open competition will present the cbjectives and rules  Appendix 3:
of the competition {o a big international audience of prefessional designers,  Introductions
and will offer sttractive prizes in reture for their interest and participation. {Tvpes of

o _ _ _ - competition}

Aim: large number of entries The reason for choosing an open competition is tharefore to obtain a large
number of entries and to rely on the stafistical probability of quantity produe-
ing quality - provided always that the theme of the compeltition is attractive
{0 potential entrants,

As there will usually be no direct contact between the organisers and the
competitors, misunderstanding and wasted effort may result if the
competition's objectives and rules are not presented in a dlear, concise, and
accurate form. .

Acfvantages of limited competitions  Limited competitions are usuzlly a more effective way of resolving a design  Appendix 1;
problem. They allow selecied designers from different countries to compete  Regulations
an equal terms and to be adequately briefed. Designers are encouraged o {Limited
take the competition seriously because they receive a basic fee as wellas  competiiions)

have the opportunity to win a prize and eventually a contract. Limited
competitions are therefore more likely to resulf in the submission of relevant
and carefully prapared work.

As each alternative has advantages as well as disadvantages, crganisers
should consider carefully before making their chaice whether open or
limited competitions would best suit their objectives and budgsts.

Weighing up the alternatives

5 Competitions for Students

Students dre normally eligible to enter open competitions as defined in
4 ghove. :

Organisers o observe reguiations  Organisers and sponsors of compstitions exclusively for students should  Appendix 2:
however conform with the regutations prepared specifically for this purpose  Regulations
by the international bodies.

Schools/coliegss lo take note Schoals and colleges and their studants should take careful note of the Appendix 2

of guidelines Quidetiines prepared by the international bodies, which are aimed at Guidelines
sateguarding their interests.

Refer to regidations and guidefines  The requlations and guidelines lor international design competitions, Appendix 1

for international design although aimed primarily at professional designers, also apply in large

competitions measure to competitions for students, and should be read in conjunction

with the regulations and guidelines for students.

Consult educational institutions Consuliation with schools, colleges or other appropriate educational
institutions is recommended o ensure that competitions have educational
relevance and support from educators and students,

Competitions for students should not be regarded as a cheap way of
abtaining design work, Studenis should receive payment, prizes, and
publicity, and their copyright should be respected, cn terms which are
reasonably comparable with those provided for professional designers of
squivalent work. , :

Not a cheap way of obtaining
dasign work!

§ Design Award Schemes

As indicated in section 2 above, award schemes are aimed at evaluating Appendix 3
and recognising existing work. They are the subject of separate regulations

and guidelines, although these contorm-in the main with those governing

...but also read those for design competitiong, which should afso bé read by organisere

competitions and promoters,

Ohserve separate requlations
and guidelines...



fcograda/ICSIDAF! support

Pre-selection committees to
eass judges’ work

Cash piizaes not mandgiory

Entrants’ names to be
fully gisciosed

Observe the reguiations and
guideiinegs for support..

L.and publicity

Apply for endorsement

The right balance of entries

Chaflenging thieme

Clear definition of theme and
method of entry...

;_.important for designers...
.and judges

Neead for ample time to
prepare entries

Because award schemes can provide an exciting and informative
demonstration of cutstanding dasign werk, they will be strongly supported
by the international bodies where the regulations and guidelines arg
properly observed.

Pre-ssiection committess, which must have at lsast one member from Appendix 3:
cutside the promoter's own country, may be set up for award schemes, Hegulations
where the judges would otherwise have to consider a very large number

of submissions.,

Cash prizes. or the right to convert prizes in kind into cash, are not Appendix 3:
mandatory in the case of award schemes as they are in the case of Infroduction
competiticns. Prizes may, for example, take the form of medals, trophies,

or certificates.

An important difference betwsen award schemes and competitions is that
entries for award schemes, some of which may be known 1o the judgas, are
not made anonymousiy. To ensure the same treatment for all entries, the
names and addresses of entrants should ba shown with zil submissions,

How to get Support from Design Organisations and Professional
Associations of Designers

Organisers are of course free to initiate design competitions and to arrange
for them 1o be administered as they see fit.

However, competitions which are not organised in accordance with the Appendicés
regulations and guidelines published in this bookiet will not be approved or 1 & 2:
supported by the three internationatl arganisations, or by the national . Introduction

professional associations which are their members.
Competitions which conform with the regulations are therelore more likely
to receive positive publicity and to attract more and betier entries.

Further support can be given in the form of an ofticial endorsement by the
international design organisations. Howaver, this endorsement will relate to
specific campetitions only and will take two months o precess alter applica-
tion. Fees are payable for each competition haid. Advice can be obtained
from the Secretariats.

How to get Deslgners to Participate

Apart from making sure that they conform with the regulations, organisers
shouid consider athar ways of obtaining effective participation from
designers in their competitions. They should in particular try to obtain the
right balance of entries from established, expert designers and from less
welt known, often younger, designers.

The most important requirement is to attract the interest and inspire the
talent of designers. The design problem which is put to them should be out
of the ordinary, stimulating, and based on a challenging theme.

The definition of the problem and theme in the material which wili bo read  Appendix 7.
by designers should ke complets and congise, There should be nodoutt  Hegulations
about the way in which entries should be prapared and submitted, with {3ib}}
appropriate information about form, size, colour, modeis, drawings, and gl

other requirernents. This wil enable designers to compete on equal terms

with a clear understanding of what is required of them, and the judges to

have a firm basis for evaluation and selection.

Designers should also be given ample time to undertake the necessary Appendix 1.
research, consider alternative solutions, and to undertake sketching and Hegulations
experimental wark, This creative process takes time, and designers will {3(aj}

need to fit it in with normal work for their clients,



Enfrance fees only in
exceptional cases

Advantage of generous prizes

Remuneration for copyright not
_ coversd by prizes

Prizes In kind o be convertible
into cash

Chouosing the right judges

Arnaonymity of entries - & must

Entrigs fo be refurned

Majority of judges ta bs
praclicing designers

Need for international mix of judges

There should be no entrance fee for participation in compstitions, except
where it is necessary to recover ¢osts relating to sxpenslve material
provided to entrants, in which case the amount recovered shouid be kept
as low as possible. .

Prize money will of course often be the main attraction for designers, ard

¥ itis fixed #i a generous tevel more entries will be attracted. There sheuld
normally be a minimum of three prizes, not only 1o reward mors than ong
designer for entaring good work but aiso to attract more entries. 1t should
be made clear that the prize money does not include remuneration for the
use of designers’ copyright, which should be & matter for separate
negotiation. The conditions and rules of competitions should lsave no
doubt in designers’ minds that their entry is not the same as offering their
work for commercial purposes. Therefore the ferms and remunaration which
would apply to the production or reproduction of that work for such purposes
should be specified. Any proposal o reproduce entries in catalogues,
books, etc, must be clearly stated in the rules togsther with any provision for
payment for this purpose.

Prizes in kind rather than cash, for axample free trave! and accommodation,
should be convertible inlo cash prizes of eguivalent value at the request
of prizewinners.

The cholce of judges will have a strong bearing on the success of the
competition. Judges should have the right qualifications, experience, and
mix of nationalities. Trust in their competence and objectivity will
encourage designers’ participation, For this reasor, the name, professions/
job tittes and nationaliiss of the judges should be announcerd in conjunction
with the inflial announcement of the competition.

The quality of the entries alone should determine the sslection of the
prizewinners, For this reason, the names of designers entering work
should not be known by the judges until their cholce bas been made.
Pre-registration of entrants should, for the same reason, be avoided.
The principle of anonymity does not, however, apply in the case of
award schemes,

Al work submitted should be returned to entrants, unless the rules, in the
case only of award schemes, make it clear that entries will be retained for
inctusion in archives, museums, elc.

Selecting the Judges

As indicated in the previous section, it is most important to appoint judges
of the right competence and standing. A majority of the judges should be
practising designers, capable of recognising good and original work and of
recagnising cases where entries are copled or too closely derived from
existing work. Judges whe are nof practising designers should also have
the ability o make relevant contributions to the selection,

To satisfy the requirement for international status, a majority of the judges
must not come from one country, and as many different countries as pos-

" gible should be ropresented, with & balance betwaen different national

tastes and traditions. Although greater expense may be involved in bringing
judges from differant countrips together, a truly ilternatipnal mix of judges
will help In obtaining good entries, fair results, end good publicity,

Appendix 1:
Regidations (6)

Appendix 1:
Heguiations
(8(b) and (e))

Appendix 1:
Regdations (1}
Appendix 3:
Reguiations {1}

Appendix 1.
Reguiations {4)

Appendix 1.
Ragulations
(b
Appendix 3:
Reagulations
(1(a}

Appendix 1:
Hegulations
(1ic)) and
Regidations
{1tbj)



10 Checklist for Qrganisors and Sponsors
a Pecide on objective and theme.

b Congult lcogradadCSIDAF! tor advice if needed, and for conditions of
official endorsement;

¢ Decide whether an open competition; a closed compatition, a competition
for students, or an award scherme would meet the objective most effectively.

d Prepare buggels {including decisions on prize money} ang timetable.

a Sefect judges and agree on their remuneration and expenses.

f  Prepare detailed information and rules in conformity with the regulations
and guidelines of international bodies. Check conformity with
lcogradasiCSIDAFI. Apply for official endorsemant if desired. Allow time-for
consultation between international srganisations.

g Bendout information and publicity.

Organise effective arrangements for the receipt and care of work submitted
or, in the case of award schemes, requested, including adeguate insurance
against foss or damage.

i Organise procedures for selection, ensuring that all judges are properly
briefed on tham and that their meetings are properly chaired and minuted.

[ Announce and publicise judges’ decision.
k Organise exhibition/reception if any.
I Preseniprizesfawards, at exhibition/reception if appropriate.

m Produce a report on the competition/award scheme for sponsors,
“participants, press, icograda/ICBID/AF, efc.

n Heturn entries if appropriate.

o Check fingl costs against budgst,

11 Outline Draft of Rules and Conditions for an International Design
Competition

The outline draft in this section has been preparsd to help organisers and
promoters 1o produce brochures, teaflets or other material inviting designers
o participate in competitiens and setting out the rules and cenditions.

The regulations and guidslines in Appendix 1 cover several aspacts of the
prganisation of design competitions which do net relate directly to the
formulation of the rules and conditions for any particular competition. The
draft which follows is intended to provids an sxample of how to structure the
contant of an invitation containing rules and conditions, and a check list of
alt relevant points.

Preamble XYZ (company, association or organistion)
{the promcter presenis information on s nationality, history, main
field of operation, status in market or sther matters relevant for
competing designers}

irvites entries for a compaetition with the

Object of .
{definition of the theme or object of the competition) Appendix 1.

. Fegulations{3b}
Endarsement

{if competition is endorsed by IcograﬁaﬁCSiD/EF!, this should be mentioned)



Form of Competition Enfry
{specifying all necessary requirements, technicai and others}

Cloging Date

{specifying the last date, day and hour, by which an entry must e received,

with the receiving address)

Right to Partloipate
{specifying competition's primary iarget group of designers as well as
any who are excluded from patticipation)

Exciuded from Competition
{definition of grounds for exclusion)

Anonymity
tguarantea of anenymrty of entries to be considered by judges together
with advice on procedure to ensure this)

Judges
{specifying number, names, professiondtitles, and nationalities of the judges)
Frizes
(specifying number and monetary values of prizes in defined currency)
tst .. 000
2nd ... GO0
3rd ... 000

{date by which prizes will be paid)
(statement that prizes may be withheld if entries do not mest required
standard, If this is contemplated and approved by judges)

Remuneration, Rapmziuctmn B:gm‘s

{specifying how designs, prize wmmng or not, will attract remunerattcn
it and when accepied for commercial use)

Publivation of Judge's Decision

{promise to inform all participants of resuit of the competition as soon
as possible)

intermediary
{role of the intermediary explained}

Insurance
{promoter's accaptance of obligation to Insure all antrxes}

Raturn of Eniries
{promoter's acceptance of obligation to return aii eniries o participants}

Exhibition (if any)
{details of time, form and duration of any interded sxhibition}

Promoter's Full Nare
Address

Date (of issue of invitation)

For advice on the organisation of intermational design competitions or
award schemes please contact the secretariat of either lcograda, ICSID

or IFl {(as appropriate).

Reguiations
(36}

Fegulations
{3a)

Regulations (2)

Regulations
(5a 1 and 2}

Regulations
{4a and b)
Ragulations
{ia, band i
Regulations
{Ba and b}

Guidelings
(4a and b}

Regidations {8b
and ¢, 9a and b)

Gividelines (4c)

Guidelines
{3atog)

Regulfations {7}

Guidsiines {6}

Guidetines (8)



lcograda/1CSIDAFT

Introduction

Types of Competitian

Ragulations

selected by the promoters:

1 Jury

a The promuoters shail first appoint a panei of five or more judges, whose

b The majority of the members of the jury shall be practising desigrers
- selected by meril relevant to the competition concerned.

‘¢ The judges shall be selected from different countries and no one country

Appendix 1
Competitions

Regulations and Guidelines governing the Conduct of International
Design Competitions

The intention of a design competition s to obtain original and unpublished
solutions to a given problem or theme,

Fo this end individual designers or teams of designers are invited {0 enier
their designs and shali be offered prizes related fo the complexity and
importance of the subject of the compefition,

A design competition is a procedure in which two partiss, the promoters and
the designers, are invelved and interacting: thus the success of & design
comgpietition: depends on-competition rules which can satisfy the interests of
both.

The following Regulations and Guidelines have been drawn up to securs
results for the promoters and fairness for the competitors and shall apply to
the design competitions whenever designers in more than one country are

addressed.

The Regulations are binding on promoters of design competitions who
expect the participation of members of the national societies represented
with lcogradadCSIDAFL.

The Guidelines are recommendations which promoters are strongly
advisad to foliow.

lcograda/ICSID/IFT officers and officials will advise promoters in drawing up
competition conditions and rules and in appointing judges for design
competitions,

Members of the national member societies of icogradadiCSID/AF are
expected not 1o compete in international design competitions which any of
these bodies has announced, are in coniravention of these Regulations, or
to take part in the judging of such compstitions.

Open
A competitions which may be entered by any number of individua! designers
or design teams,

Open compstitions may be restricted fo particular categories of designers
e.g. students or designers under a specified age.
Limited

A competition restricted to two or more individual designers or design teams

Open Competitions

names shall appear in the conditions and rules of the competition. Should
the names not be avaiiable at the time of announicing the competition, these
shall be publicised at a |ater date but well in advance of the closing date of
the compatition.

shall have a majority ropresentation on the jury.




Efigibility

The pramoters shall nmiaks clear on announcing the competition 1o which

catagory of individuals, designers or other, it is addressed and who can

submit work to be judged. In this connection the prometers shall state that

individuais directly or indirectly concernad with the competition and mem-

bers of their families are excluded from compsting as well as from carrying -
cut, or assisting in canying out the project which was the subiysct of the

competition after the awards have been made.

Time and Subject

The promolers shail give adequate time in relation to the complexity of the
- subject of the competition belween publication of the conditions and ruies
and the closing date of the comgpetition. This period shall normaily ke six
months argl under no circumsiances be less than three.

The competition conditions and rules shall clearly define and explain the
subject and purpose of the cormpelition and state precisely what drawings
and/or models and specifications are required. The competition brief shail
be fully informative an all aspects of the competition.

All dasigns entered shall be submitted to the jury.

Anonymity

Each design shalt be accomparnisd in a sealed envelops, by a declaration
signed by the competitor or joint competititors, stating that the design has
not been published prior to the competition and that the design is his or their
personal work and that the drawings have been prepared by or under
supervision of the entrant.

No tjii(esign submitied shalt be signed or otherwise bear any distinguishing
ma

The name and address of the competitor shall be contained in a sealed
enveiope arnd the design shall be numbered by an independent intermediary
in order of receipt and prior to the day of submission of the entry {o the jury.

Restrictions

A design shall be excluded from the competition:

if received after the advertised closing date for the receipt of submissions
unless detayed in fransit when it may be included af the discration of the

jury.

if it does not fulfili the binding clauses laid down in the competition
conditions and ruies.

Prizes

In deciding what prize shouki be offsred, the promoters should take inte
account the speculative nature of a competition from the comgetitor's point
of view,




The prizes, together with any turther professional fees for design develop-
ment, should be substantially higher than the fee which would normally be
paid for the same design project if it were undertaken as a direct profes-
sionat commission.

The promoters shal clearly define the number of prizes znd the monetary
value of these and whether the jury, at its discretion, may withhoid the total
prize money or divide it in other proportions.

Protection

The promoters are responsible for the satety of all designs and other
submissions received, and when appropriale, are advised to ingure them
against damage cr loss in handling, until they have been returned to the
compelitors.

cgpyrigh; and Patents

it is the responsilsiiity of the compefitor to protect his design by copyright or
patent application if he should wish, before its submission to the promoters.

The payment of the prize money gives the promoters an opticn on the use
of the prize-winning designs for one year from the day the jury has agreed
on the awards.

The reproduction rights are aiways subject to the payment of a fee or
royalty, in accordance with cograda, 1GSID and IFI's separate documents
of Conditions of Contract.

If the promoters wish to take a year's option also on the use of any design
sntared in the compatition which has not received a prize, thay may do o
against payment to the competitor of a fee to be agreed between the
promoters and the competitor concernad.

The promoters may not alter or amend in any way the work submitted
without the written agresment of the originator,

The copyright shalt remain the property of the originator.

Design Development

Whaen it is intended that prize-winning or other designs are 16 he reproduced
or produced or otherwise carried out, the responsible competitor shall ke
commissioned o develop the design 1o the requisite stage.

if i is not intended that the winning design shall necessarily be reproduced,
this shali be clearly stated in all advertisements and in the conditions and
rules of the competition.

If the sucesssiul competitor has not available the experience or faciiities
necessary for the successful completion or production, or is unable to
undertake such work within a reasonahbie period after the result of the
comipetition has been announced, then a consultant or design organisation
may be recommended by the jury to collaborate with the compedtitor.




16 Report

A full report of every competition once the cycle of judging has been
compietad must be rendered to the Executive Board of lcograda, 1G8I0 or
¥l {as appropriate) by the organisers.

This report shouid include details of the number of entrants, the judges,
the names of the winners and comments by the jLidges on the guality of the
work submitted.

QOpen Competitions
1 Jury

a The high value of the time of internationally recognised designers and the
great responsibility involved in judging intermnational competitions must be
taken into consideration when assessing what an appropriate honorarium
should bs. '

& The promoters shail pay the judges’ traveiling and hotel expenses as
applicable, and an appropriate honorarium for their services.

2 Duiies of the Judges
& The judges shail attend all meetings of the jury.

b The judges shall elect a chairman.from among themselves and decide on
their voting procedure.

¢ The judgss shall examine sl the designs submitted by the competitors,
determine whether they conform io the conditions and exclude any which do
not.

d The judges shall prepare a report stating their raasoens for the awards,

e No decision shall be taken by the jury urless in full sessian.

3 Independent !n!ermediary

a An independent intermediary shall be appointed {¢ act between the promot-
ers, the jury and the competitors. The nama of the intermediary shall be
announced at the same time as the announcement of the competition.

b The intermediary shall be respensible for the receipt of the entrias, He must
ensure that the anonymity of the competitors is preserved at il times.

¢ Compelitors may send written questions to the intermediary within a time
limit siated in the conditions and ruies of the competition.

¢ The intermediary shall communicate to the jury or to a judgs or judges
appeinted by them, the written questions received from competitors withaut
discipsing their names, arxi see that all the guestions together with the
answers given by the jury are transmitted to all competitors by a date which
is to be given in the condilions and rutes of the compatition.




Payment and Informalion

Regulations

‘& Inalimited competition each participant ghail be paid an equal fee in -

e The intermediary shall open the eniries submitied by the competitors at
the expiration of the time fixed for the competition, keep a register of the
documents and work recelved, and hand over to the jury the register, the
documents, and the work.

{ At the close of the competition or felfowing any subsequent exhibition of
entries the intermediary shall undertake ail necessary steps fo ensure the
return of their work to compstitors.

g The intermediary may not act as a secretary to the jury nor take peart in their
work in any way whatsoever. :

4 Prizes

a The prize money shall normally be paid within twe months after the
announcemert of the awards.

b ln countries where currency restrictions are in farce, it is the responsibility of
the promoters 10 arrangs for penmission ¢ remit the prize money (o foreign
participants. .

¢ Al competitors shali be advised in writing of the names of the winners of the
prizes within two months of the closing date of the compestition.

§ Exhibition

a All competitors shali bs informed at the latest within twe months of the
closing date of tha competition, whether or not the promoters intend to
arrange & public exhibition or otherwise intend to publish designs submitted.

Unsuccessiul competiters shali have the right to refuse publication of their
work. .

€ Return and Protection

a Ali entries not awarded prizes shall be returned if appropriate, carriaga paid
by the prormocters, to the compstitors within two months of the ciosing date
of the competition, or within twelve months if they are exhibited or otherwise
published. Any varigtion of these perieds of time shall be specifically stated
in the competition conditions and rules.

Limited Competitions

All regulations applicable to cpen competitions apply egually to limited
competitions with the foitowing additions:

accordancs with the work involved. Such a fee shall be substantially higher
than the fee normally paid for a similar design project, or stage of a similar
design project, undsriaken as a direct professional commission.

b The names of all designers pariicipating shall be mada known to sach at the
time of their being invited to participate.




lcograda/ICSID/IFT

introdluction

Asgulations and Guidelings

Regulations

Guidelines

Reguilations and Guidslines governing the Conduct of Imtemational
Competitions for Students of Design

The main 6b§ectives of student compatitions should be aducational and
should add significantly to students’ understanding and experience of
design.

Design compsatitions for professional designers in practice may also be
open to graphic, industrial, and inferior design students. Competiticns may
also be srrangsed exclusively for student paricipation.

in peneral terms the lcograda/tCSID/AF| Regulations and Guidslines
goveming the Conduct of Intemationa! Design Compelitions will apply to
student competitions in both opan and mited categories.

These Regulations and Guidelines for student competitions shouid
thersfare be read in conjunction with the reguiations and guidelines for
professional dasigners.

Conditions and rules for international student competitions shall cbserve ail
relevant clauses of the regulations and guidelines document. Failure to do
this may result in lcograda/iICSIDVIF| (as appropriate) not being able to
approve and endorse the competition,

Design students are advised not to enter competitions for professionat
designers or for students which have been anmounced by lcograda/ICSID/
IF{ as being in contravention of one or both regulations and guidelines
documents mentioned above.

1 Competitions open to both professional designers and students.
To be observed by promoters

a Promoters offering separate sections for student parlicipation with separate
awards, must make this clear in the competition conditions and rules.
Otherwise studient participants competa on the same terms, and are
eligibte for the same ancillary benefits and protection as the professional
competitors,

& Student competitors will normally be expected to have obtained the prior
agreement of their department o participate since the competition entry
may be prepared in class as a school/college project. Entry forms should
indicate this endorsement and supply the name of the supervising tuior,

To be observed by students ard schiools/colleges

a In the event of a student antry receiving an award and/or being selected for
production, any allocation of the award fee or other recompenss between
the student and the schoot should be in accordance with a prior agreement
or understanding established between the student and the school. Neither
the promioters nor icograda/iCSIDAF| can be involved in any dispute in this
context.

Apparefix 2
Student
Competitions

0Ty




2 Competitions open only to students and schools/colieges
Regulations To be ohzerved by the promaters

& The competition conditions and rules shall clearly define and explain the
siihject and the objectives of the competition; the brief shal be informative
on all aspects of the compstition.

& The exteni to which members of the teaching staff may assist or participate
in entries must ba clearly stated in the competition canditicns and rules. #
collaborative or group entries are aliowed then this must alss be clearly
stated.

¢ The prizes for student competitions may vary according 1o the objectives/
complexity of the competition and the status of the promoter.

d Should gne of the competition objectives be commergial, or promotional, the
Clause 8 {Copyright and Fatents) of the leagrada/ICSIDAFT Regulations and
Gidalines for profegsional designers must be complied with. Any payment
for the commercial production or developmert of a competition entry should
be comparable 1o a narmat professicnal fes.

e Ali submissions selected for awards or prizes shali be dispatched, carriage
paid by the premoters, to the participants within two months of the clesing
date for submissions, or within twelve months if these are exhibited or
otherwise publicised. Any divergence from this clauss e.hail be specifically
stated in the conditions and rules.

f At repert of every compemion once the full eyele of judging has been
complated must be rendarad to the Executive Board of lcograda TSR
(as appropriate) by the organisers. This report should include details of the
aumbser of entrants, the judyes, the namaes of the winners, and commeants
by the judges on the quality of the work submitted.

Guidslines To be observed by students and Schoois/Colieges

a Students should enter compsiitions entirely of their own free will and be in
general agreement with the chiectives of the compstition, taking into
account curricula, timetables, available facilities, and the students’
aducational progress.

b Competitions can aiso be arranged so that they conform ko and become
part of the schooi curriculum.

¢ Al questions of possible aliocation of awards between a student and higher
school shall be in accordance with clause 1a of the Guidelines to be

observed by students (3ee abovel.

3 Other Competitions

a A distinction must be made between competitions organigsed for
professional designers and/or for design students and competitions open i
pupils and students generally (e.g. Chiidren’s art competitions).

in the latter case professional standards will not apply and such
competitions will be outside the scope of these Regulations and Guidelines.




icograda/iCSIDAF

Introduction

" these bodies has announced, are in contravention of these Regulations, or

Appendix 3
Award
Schemes

Regulations and Guidelines governing the Conduct
of International Design Award Schemes

Design award schemes differ from design competitions insofar as they do
not require participants to produce original designs.

The main obisctives of award schemes are to recognise the merit of existing
work, to raise standards of design and to promots the better and wider use
of dasign.

Awards made through sych schemss may take the form of medals,
frophies, certificates, and the like.

- Cagh prizes, if offered may be of lessar value than those for desin

competitions
Promotars should gecide which award policy would best serve thelr
particular awards schems,

The Regulations and Guidelines for design award échemes conform in the
main with those governiing design competitions, subject o differences in
ohijectives and methods.

foograda/ICSIDAF officers and officials will advise promaters in drawing up
conditions and rutes and in appointing judges for design award schemaes.

Meimbers of the national member societies of lcograda/iCSIDYIF] are
expscted nat to compete in international design competitions which any of

to take part in the judging of such competitians.

Jury

The promoters shall first appoint a panel of flve or more judges, whose
namss shall appear in the conditions and rules of the awards scheme.

Should the names not be available at the time of announcing the award
schemes, these shall be publicised at a later date but well in advance of the
closing date for submissions.

The judges shali be selected from different countries: no one country shall
have a majority representation on the jury. The humber of practising
designers sslecied by qualities relevant 1o the award scheme concerned,
shall not be less than that of other experts.

Pre~selection commities

in the case of design award schemes organised o attract & large number of
submissicns, the prometers may sst up a special pre-sslection commitiee.
This shall apply in cases where if is deemed necassary 10 convene a jury
meeting for more than two or three days. '

The pramaters shall appoint five or more committee members selected by
merit of which practising designers shall constitute no fewar than half. The
committea shall include a minimum of one member from oulgide the
promoter's own couniry.




¢ The conditions and rules of the award scheme shall provids full information
on the composition and function of the pre-selection comeittes, as well as
on the methods and criferia to be used in the judging.
Shicuid the names of the committee not be available at the time of
announcing the award scheme, these shall be publicised at a later date but
well in advance of the cloging date of the award scheme.

3 Time for submissions

The pramoters shall aliow adequate time between publication of the
conditions and rules and the closing date for submissions,

This period shall normally be six months and under no clircumsiances be
less than three months.

4 Objects, subject and other information

The conditions and rules shall clearly define and explain the objects and
subject of the award scheme, and full information shail be provided on alf
aspects of the scheme.

5 Identitication of submissions

Since existing designs may be known to the judges. the names and
addresses of participants shouid be shown with all submissions.

6 Awards and prizes

The promoters shall clearly define the form and number of awards and
prizes. if cash prizes are inciuded their value should be stated.

It should aigs be stated whether the jury, at its discretion, may withhold
the awards or prizes or divide the toial prize money in other proportions.

7 Protection of submissions

The promoters are responsible for the safety of all designs and other
matarial submitted.

8 Report

A full report of every scheme, onee the full cycle of judging has been
completed, must be rendered to the Execuiive Boards of lcograda/ICSID/IF
{as appropriate) by the organisers. This report should include details of the
number of entrants, the judges, the names of the winners, and comments
by the judges on the quality of the work submitted.




Guidslings

d Al participants shali be informed within two months of the closing date,

4 Return of submissions

a Anindepandent persen shall be appointed to act as an intermediary

1 Jury

The promoters shail pay the judges’ fravelling and accommodation
expenses as applicable and an appropriate honorarium for thair services.

2 Duties of the Judges

& The judges shall attend all meetings of the jury.

b The judges shail elect a chairman from among themselves and decide on
their selection and voting procedure. '

¢ The judges shall examing ail the designs submitted by the participants,
dstermine whether they conform to the rules and conditicns, and exclude
any which do nct.

¢ The judges shall prepare a reper stating their reasaons for their awarda,

@ No decision shall be taken by the judges unisss in full session.

3 Arrangements for making awards and prizes
and providing subseguent information to participants

a Awards shall be presented and prize money paid within two months afier
the announcement of the awards.

& In countries where currency restrictions are in force, it is the responsibility of
the promoters to arrange for permisgion to remit the prize money to foraign
participants.

¢ Al participants shall be advised in writing ¢f the names of the winners of the
awards and prizes within two months of the clasing date for submissions,

whether or not the promoters interid 1o arrange an exhibition or otherwise
intend to publicisa designs submitted,

Ail submissions not selected for awards or prizes shail be dispatched,
where appropriate, carriage paid by the promoters, to participants within two
months of the closing dats for submissions, or within twelve months if these
are axhibited or otherwise publicised. Any divergence from ihis clause shall
be specifically stated in the conditions and rules.

5 Independent Intermediary

betwaen the promoters, the judges and the participants. The name of the
intermediary shall be announced at the same tima as the announcement of
the award scheme,

b The intermediary shall open the subniissions at the sxpiration of the time
fixed, keep a register of material received, and hand over to the judgss the
register and material.




Endorsement fees for Competitions, Award schemes, Exhibitions, Seminars,
Interdesign workshops, and other events. '

Note: Non-cosmmercial design events ovganised by ICOGRADA, ICSID IFI Cousncil Members may be endovsed
by the vespective boards at no charge.

II.

III.

Competitions and Design Awards
Endorsement by (number of organisations) 1 2 3

Endorsement fee of a competition
or a design award is determined as
a percentage of the prize money

(to each organisation as appropriate ): 5% 4% 3%
Minimum cndorsement fcc.; USS: 1,000 1;000 1,000
The minimum endorsement fee is also

applied when no cash prizes are awarded

{medals, certificates, diplomas).

Seminars and Exhibitions

Endorsement fee, USS$: 1,000 1,000 1,000
Interdesign workshops

Endorsecment fee, USS$: 2,000 2,000 2,000

Benefits from endorsement:

1.

The organiser is entitled to use the name(s) of the endorsing organisation(s) in publicising the cvent,

Formal endorsement is a guarantec to the participants that the design event has been organised in
accordance with the approved international guidelines and standards.

In competitions the composition of the jury has a strong bearing on the ocutcome. The executive
boards of TCOGRADA, ICSID and IFI will assist the organiser in selecting jurors of high
competence and international esteem.

For the conferences, seminars and related events, the endorsing bodies can recommend lecturers and

speakers if requestad.

The endorsed events arc given free press coverage in the newsletter(s) of the endorsing
organisadon(s).

The executive boards of the three international bodies may appoint coordinators/supervisors for the
event if requested.

Further advice and support is available from the secretariat(s) of the endorsing organisation(s).




